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START WITH CRYSTAL-CLEAR POSITIONING
Align on what your brand stands for — clarity is step one.

REPEAT TO BE REMEMBERED
Consistency + repetition = strong memory encoding.

MAKE IT EMOTIONAL
Feelings drive stronger, longer-lasting associations.

ENGAGE THE SENSES
Multisensory brand experiences stick better in memory.

TELL STORIES, NOT JUST FACTS
Emotionally charged narratives enhance recall.

CREATE MEMORABLE BRAND MOMENTS
Small touchpoints can leave a lasting impression.

USE DISTINCTIVE BRAND ASSETS
Visual and verbal cues act as memory shortcuts.

MAKE IT PERSONALLY RELEVANT
People remember what resonates with them.

REFRESH OFTEN OR FADE AWAY
Recency matters — keep your brand top of mind.
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